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Sample Split
Penetration Sample

Total : 2000

SEC

SEC D
32%

SEC C
28%

Gender

Sampling design based on research standards of representative sampling techniques for statistically sufficient samples for Gender, SEC & Cities

Age Split

Please note that this presentation is property of Radio Score. No part of this presentation can be shared in any form without written consent of RadioScore team

City

KHI
46%

LHR
30%

ISB
24%

SEC A
19%

SEC B
21%

Male 
59%

Female 
41%
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Penetration (Over a Period of Six Months)

*99% means than out of 2000 people, 99% of them watch TV at-least once in Six Months
n :2000 individuals
Answer : multiple option
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Detailed Penetration Numbers (over a period of 6 months)
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Once in 6 Months

Once in 2-3 Months

1-3 Times in a Month

Once a Week

2-3 Times in a Week

Once a Day

Several Times a Day

n :2000 individuals
Answer : multiple option
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Penetration (Over a Period of Once a Week)

n :2000 individuals
Answer : multiple option
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*92% means than out of 2000 people, 92% of them view TV on at-least once a week basis

** Past Penetration Number was ~25% from 3D study by GroupM, done few years ago

FM Radio Penetration Numbers 
show a Healthy Increase**


